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Get Paid Online

Imagine a world where you never
have to change e-mail addresses,
where customers can find you by

searching for a linguist and even down-
load your CV at 3AM without waking
you. Picture money flowing into your
bank account as payment for your work
and you’ll have an incentive for setting
up your own $50 website that has a
PayPal button—here’s how:

Setting up your website:
Go to www.domains410.com and

use the DOMAIN SEARCH feature to
create an interesting domain name no
one else is using.  Once you have found
a domain name that is available, you
will choose the full name from a list of
options and press the SUBMIT button.
Fill in the blanks to set up your pass-
word account, and pay the 10-dollar fee
with a credit card or by sending a
check. Now that you have a name for
your unborn baby website, it’s time for
step two.

My favorite provider is
www.digitalspace.net.  You

should see a little green
peep-frog.  Under 10-day
free trial, click Starter ($3/
month). That’s $36 for 12
months, not too shabby...
Fill in the Contact

Information, select the $3
starter package, and under

Existing Domains, place
your domain name in the blank

provided.  Use your mouse cursor to
highlight and copy the Primary Host-
name, Primary IP Address, Secondary
Hostname and Secondary IP Address
information.

Paste this information into a blank
text file and save it as something like
website.txt.  It will come in handy later.
At this point you should read their poli-
cies and, if you like them, use the “I
agree” button to conclude the transac-
tion.  You will receive another e-mail
with a password, username and instruc-
tions.  Now all you have to do is tie the
knot between your domain name and
the new website. To do this go back to
the Parava or Domains410 site.

Back at domains410.com click on
My Account.  Use the member login
with the original password and user-
name you got when you first registered
your domain name.  This takes you to
an account management page loaded
with goofy options. Click on the little
red booklet icon that says  “MANAGE
CONTACT INFORMATION AND
MODIFY DNS SERVERS.”

You should see your contact infor-
mation and your domain name.  Click
the Edit button next to Name Servers.
This is where you will put the primary

and secondary hostname information
which you got from the Digital Space
web site order form (or from an e-mail
they sent you).  Paste or copy those
names, like NS1.FROGSPACE.NET...
into the Name Server Blanks. Save and
then log out.

You can now use your Digital
Space domain information from the e-
mail they sent you to access your Ac-
count Manager.  When in doubt, ask for
help, and when you to see the Welcome
to Account Manager title, use your
browser to create a bookmark so you
can find your way again.  This is also a
good time to change your password to
something you can remember.  This
next step—making your own website—
happens at your computer, no outside
web sites involved.

If your browser is Netscape or
Mozilla, under Window (top tab),
choose Composer, and use that tool to
make yourself a web page in HTML.
Alternatively, you can use a word pro-
cessor to create a suitable file and save
it as an HTML file named index.html.
Word is not a good HTML tool, so don’t
make this a habit.  HTML editors work
much like word processors in that they

continued on page 3

Receive payments from clients with a click
on a PayPal button in your website.

     by J Henry Phillips
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Sincerely,

Warmest Greetings and Best Wishes
to all CHICATA members for a healthy
and prosperous year in 2004!

I would like to thank all the members who have volun-
teered throughout the past year on the various CHICATA
activities and projects. It is because of their efforts and hard
work that CHICATA has so much to offer.

Our annual “Shop Talk” meeting will be held on Satur-
day, January 24, 2004.  Our “Shop Talk” meetings provide
members with an unstructured open forum to exchange
opinions and ideas on topics of professional interest.  The
“Shop Talk” meetings are of interest to both newcomers
and veterans alike.  There is always more to learn, and as
professionals, we should always be open to learn from each
other.

In addition to our regular monthly meetings, we have
two major programs coming up:  The CHICATA Transla-
tors Institute is tentatively scheduled for February 28.  The
topic will be “Editing.”  Please watch the mail and the web
for details.  The annual Chicago Conference on Translation
and Interpretation will be held on May 1, 2004.  The annual
conference is always our biggest and most important event
of the year.  The conference aims to provide practical and
informative presentations, in keeping with our mission of
working toward improving the profession.  We are still in
the process of planning the conference.  Your ideas and
suggestions are most welcome.

I am looking forward to seeing everyone at the next
CHICATA meeting!
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show you what the site is going to look
like, let you add text, set up links and
generally make a website with no more
difficulty than making a Word Docu-
ment or PowerPoint presentation.

Now that your basic website is
done, go back to the Digital Space web
site Account Manager and under Other
Utilities choose File Manager.  At the
bottom of the page, use the Upload Bi-
nary File option to transfer your web
page file, index.html, from your com-
puter to the public_html directory in
your web site.  This is where you will
also put your résumé, graphics and
other files you want people to be able to
see when accessing your web site.

You can get free FTP software
which will quickly send files from your
computer to your web site whenever
you make changes or updates.  It will
even remember your passwords for you.

And that’s it.  It takes about 24
hours for the appropriate spells and in-
cantations to take effect so that your do-
main name properly links people to
your web site.  You can have fun creat-
ing your own personalized e-mail ad-

dresses and using blockers to fend off
spam.  It takes just a few minutes to
learn how to make links so that people
who access your web site can click to
download your CV.

Never again will you have to
change e-mail addresses even if you
change providers, and you have direct
control over your access information,
credentials files, and so forth.  For
fancy HTML the tool I use is IBM
WebSphere, which includes an FTP
transfer utility.

Create a PayPayl button:
Armed with a website, all you need

is a credit card and checkbook to set up
a PayPal account.  At the PayPal.com
website you’ll have to fill out their form
and give them the information that is on
the bottom of every check you write.

You can use a credit card to pay for
merchandise, but to receive money you
must validate your bank account.  Pay-
Pal will eventually deposit small sums
in your bank account. When you tell
them online what those sums are, they
know it is you and will proceed to

Get paid online
continued from page 1

verify your account.
Now anyone with a credit card can

use it to pay you for a translation, and
the money goes directly to your bank
account. You get an email telling you
how much richer you are, and they get a
receipt made out with their own de-
scription of the transaction.

To further automate the procedure,
you can use a form generator at the Pay-
Pal website to crank out a couple of
lines of form code. This is text; you
paste it into your website and online it
makes a PayPal payment button appear
without your having to upload any
graphic images.  Now customers can
pay you the same way you pay for
clothing or other articles ordered online.

PayPal is owned by eBay, where
you can buy software and other goodies
by bidding in online auctions.  While it
is true PayPal charges a fee for its trans-
actions, the savings I find on eBay more
than offset what little I pay for the con-
venience of waking up richer without
invoices, reminders or bad checks. 

J Henry Phillips is president of the
Austin Area Translators and Interpreters
Association, and a CHICATA member.

CHICATA’s holiday
party of December 6 was not
only a festive social gathering, it was a
valuable networking experience with
surprise performances by members. It
was held at Giordano’s restaurant in the
Prudential Building of Chicago.

As a new member, I attended
CHICATA’s holiday party for the first
time. This was an opportunity to share
experiences with other interpreters and
also to obtain valuable advice from

CHICATA’s

     Merry Holiday Party

colleagues who
have been in the

profession for over ten years.
The highlights of our party in-

cluded the singing performance of
Susan Hoffman who delighted us with
her beautiful opera voice, and the per-
formance of Sonia Nasief who belly
danced, and according to one of the
members was “just beautiful to look at.”

In summary I believe that all
members had a great time. I would like
to thank John Bukacek for putting this
together, and  I look forward for the
next CHICATA meeting. 
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Photography submitted by Yves Lassere.
Artwork on pages 1 and 5 created by Rocio
Jaramillo.

By Bricia Puentes
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Did JFK muck things up in his 1963
speech at the Berlin Wall? Did his

interpreter muck things up?
— No. And no. It’s an urban legend

that has been propagated by Reader’s
Digest, Newsweek, the New York
Times and other publications. Copycats
have spread the virus far and wide.

“Ich bin ein Berliner” was a varia-
tion, in perfect German, on St. Paul’s
proud boast, “Ciuis Romanus sum —ich
bin ein römischer Bürger — I am a Ro-
man citizen” (Acts of the Apostles
16.37-40; 22, 25).

Punsters can set up a funny reading
of a text that was not the author’s inten-
tion. People who know German and
who remember the 1963 speech know
what JFK meant; they also know that
his grammar was correct and—later—
the witty were able to deliver a witty
pun on that famous text. CHICATA
member and native speaker present at
the Berlin Wall that day. Bruni Johnson
will tell you that no one present took it
as a gaff or a goof.

A and THE. In subject position we
must have the German definite article.
Consider the old song Ein Tiroler wollte
jagen ––a Tyroler wanted to go a-hunt-
ing”. The problem involves only the
predicate construction “to be an X”.

The English-speaking novice learn-
ing German works from the English
pattern, such as “I’m an American, he’s
a German” and comes up in German
with “ich bin ein Amerikaner, er ist ein
Deutscher.” Which is NOT a mistake.
But German also uses ich bin Ameri-
kaner, er ist Deutscher, without an ar-
ticle. What’s the difference?

German grammars written for
Slavic peoples help, as Poles, Russians,
Serbs etc. will have to learn both con-
structions, with and without article in
German. Bulgarian and Macedonian
and some north

Russian dialects have articles.
Speakers of languages without articles
would directly produce “ich bin Ber-
liner” [without article], but not “ich bin
ein Berliner.”

Wo kommen Sie her ––’where do
you come from? Here one can answer
aus Berlin, or ich bin Berliner. The first
subtlety is that the native speaker will
exercise this option when his hometown
is widely known, but folks from small
towns can’t expect the world to know
what a “Zevener” is, unless it’s folk
from down the way in Buxtehude from
the village of Zeven.

Besides ich bin Berliner, to con-
tinue, you can equally well say ich bin
ein Berliner. English-speakers, so long
as word-for-word translation is his
wont, are struck by the predicate con-
struction sein (bin) without the article
ein; they then overdo it. They avoid the
style with article , mistakenly thinking
it is wrong. But it isn’t. But unless for-
eigners can also use the article-less ich
bin Berliner, they will never sound au-
thentic. Both styles, to repeat, are used.
Both are correct, and are not neatly op-
posed to each other but overlap in their
usage.

Home-town labels are involved,
but also numerous other classes, e.g.
Professor, Musiker, Doktor, Sänger,
Lokomotivführer (RR engineer), the

butcher, and der Bäcker (baker). The
evening of 14 November 1988 I heard a
learned man say, when he was asked if
he was a member of the Chicago Ger-
man Translators Forum “Nein. Ich bin
nur ein Gast hier; ich bin nur Gast.” He
unhesitatingly used BOTH construc-
tions, with and without article. I had not
discussed the matter with him before.

Traduttori traditori ‘translators are
traitors’. The Italian proverb is our
credo: The phrase ich bin Berliner
“translates” the English I’m a Berliner.

By J. P. Maher.

The Apocryphal Jelly Doughnut

Remember to renew your
membership to CHICATA by Feb-
ruary 2004 in order to be included
in the printed directory. Also send
your email/street address directly
to the newsletter editor for receiv-
ing the newsletter as either a PDF
file in your email or a paper copy
in regular mail. Check out the
website for more information
about membership.

But the German construction connotes
that the speaker was born in Berlin,
speaks like a Berliner, manifests stereo-
typical traits of a Berliner, resides there,
that is, any or all of the above, though
said person may have migrated, lost the
accent, even left the city and/or country
before acquiring speech and growing
up. Theses nuances are lost in the En-
glish “translation”. As a foreigner JFK
was well advised to use the locution ich
bin ein Berliner, since literally he was
not one of them, but he meant to iden-
tify with the people of the beleaguered
city and certainly didn’t speak the lan-
guage. A native son can use either con-
struction. The native can also say ich
bin ein Berliner.

The nuances are several. First, one
is answering to a question about origins,
nobody was asking JFK.  Jürgen
Eichhoff has identified the speech
writer, who was a master of German.
The “jelly doughnut” myth looks much
like a computer “translation”, a crude
word for word replacement.

...Punsters can set up
a funny reading of a
text that was not the
author’s intention....

Don’t Forget!
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Another nuance is that ich bin ein
Berliner can imply pride, and brashness.
It won’t be found in lessons constructed
for speakers of English who are learn-
ing German.—Note the cartoon Berliner
in the textbook of Moeller & Liedloff
1988: 63]: ik bin een Berlina is the
Plattdeutsch equivalent of standard Ger-
man ich bin ein Berliner.

Now consider ich bin ein Wiener or
ich bin ein Frankfurter. One understands
here ‘resident, native of Vienna, Frank-
furt, Krakau (Kraków), Debrecen’ etc.
But in the context of the sausage shop
of course the er-suffix is understood to
denote ‘one [sausage] from’ the city
named. It refers to citizens when that’s
what we’re talking about.—In a cheese
shop Limburger designates the highly
fragrant Belgian cheese.— Ein Pariser
denotes not only ‘un parisien’, but also
‘a condom.’

The verbal phenomenon in all the
above is ellipsis, or “Completion from
the Context”. A panama is a hat, a hav-
ana is a cigar, a champagne is a bubbly
wine, a cheddar is a cheese. All are ex-
ports associated with regions, towns or
regions.

Translators, and this is why ma-
chines cannot translate, must interpret
not only what is said, but also know
what is not said. The details differ from
language to language and within the
“same language” as spoken, respec-
tively, by customers and purveyors, spe-
cialists and non-specialists. Berliner
means ‘jelly doughnut’, but NOT in
Berlin. Berliner is not north German.
(Eichhoff 1993). It belongs to the
Catholic Rheinland Karneval /and is a
part of the Fasching (Lenten fasting). It
has analogues in Catholic Austria, Po-
land etc. On Mardi Gras “fat Tuesday”,
the treat is prepared, according to a
recipe calling for flour, oil, and pow-
dered sugar. These supplies are to be
used up before Ash Wednesday, begin-
ning the Great Lenten fast.

The construction meaning ‘Jelly-
doughnut ? la [sc. mode de] Berlin’, is
elliptical for ein Berliner. Understood
is Ballen, a pastry that balloons when
deep fried..

CHICATA’s Income and Expenses for the period of 1/10/03-10/25/03.
This period ended with a positive amount in CHICATA’s bank.

INCOME EXPENSES
Member Fees ...........$2,260.00 Meetings .................... 2,992.17
Institute Fess .................$40.00 Rental ......................... $500.00
Sale .............................$100.00 Expense .....................  $383.47
Total Income ..........  $2,400.00 Newsletter ................... $681.60

Postage ....................... $100.60
Printing Services ........ $209.70

BANK BALANCE Rent .............................. $50.00
$9,973.82 Speaker Honorarium .. $600.00

Utilites ........................ $297.42
Total Expenese ....... $5,814.96

Peter Maher is a freelance translator
and interpreter in Serbian, German, French,
Croatian, Italian, Bosnian, and English. He
obtained a Ph.D. at Indiana University.

I used to pick up my bread and rolls
at a Hamburg bakery.  Everyone got a
laugh out of seeing a monumental wall
poster portraying a succulent jelly
doughnut and captioned, with a good
humored allusion to JFK’s speech ICH
BIN EIN BERLINER.

History repeated itself in the
1970s, when McDonald’s, carrying
coals to Newcastle, used advertise-
ments that played on the syntax
we have dealt with here, in ad-
dition to the stereotype of the
Hanseatic citizenry as cold
and aloof. A portrait of the
McDonald’s product was
their product, and was cap-
tioned ‘Germany’s most
beloved hamburger ~
Hamburger’:

DEUTSCHLANDS
BELIEBTESTER
HAMBURGER.

In those days I was a
Hamburger,

not a hamburger. 
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CHICATA’s 2003-2004 CALENDAR OF EVENTS:
May 3, 2003: Annual conference in Marina City.
June and July, 2003: Summer Vacation. Time to enjoy yourself.
June 14, 2003: Spanish Language group meeting. Medical interpretation and contracts.
August 6, 2003: CHICATA Fest at Grant Park. Picnic and orchestra.
August 16, 2003: Spanish language meeting on literary translation from English into Spanish.
October 25, 2003: Top ten ways to improve collections. Marina City meeting room.
November 1, 2003: Spanish Language meeting in Andrea Friedmanns’ house at 2:30pm. Patricia Jacobs will
show CHICATA’s Power Point presentation.
November 15, 2003: Succeeding as the owner of a translation/interpretation business. Sulzer Library.
December 6, 2003: Holiday party at Giordano’s of Prudential. 135 E. Lake Street in Chicago at 7pm.
January 17, 2004: Spanish Language Group meeting at Andrea Firedmann’s house.
January 24, 2004: Annual shoptalk at Sulzer Library. Tentative date.
February 28, 2004: Tentative date for CHICATA’s Translation Institute on editing.
May1, 2004:  Annual Conference..


