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 From October 29 through 31, 

2009, the American Translators 
Association held their fiftieth annual 
conference at the Marriot Marquis Hotel 
in New York City. The conference was 
full of seminars, workshops and special 
events for training and networking.
 On Wednesday, preceding the 
conference, there were pre-conference 
workshops that the attendees could sign 
up for ahead of time. These workshops 
covered marketing and business, as well 
as technical areas of translation, inter-
pretation and localization.  I attended 
the workshop on Spanish  movie sub-
titling, “Introducción a la subtitulación 
de películas,” presented by Xose Castro.  
This session was not only very informa-
tive but it was an excellent introduction 
for translators considering the move 
into that field.
 During this three-day conference, 
there were over 150 sessions organized 
by either language or specialization. For 
the first time the conference offered a 
workshop to help translators to prepare 
for the ATA certification exam.  The 
organizers of this session emailed a free 
sample test to all the people that pre-
registered for the session and requested 
the sample test.  Translators then had 
the opportunity to translate the test at 
home under test conditions and submit 
it to the graders prior to the conference. 
 During two consecutive sessions at 
the conference, two of the ATA graders 
analyzed the sample tests and transla-
tions in detail. The graders reviewed 
both the best translation passages 
submitted by the participants as well 
as the worst mishaps.  At the end of 

the session, all of the participants that 
had emailed their translation on time 
received their graded translation.  This 
review along with the grading was very 
useful not only for those taking the ATA 
certification exam during the confer-
ence, but also for those planning to take 
it in the near future. 
 In addition to the many sessions, 
translation tool vendors were on site 
with demos of their software. They 
held numerous seminars and hands-on 
workshops on the use of their tools and 
offered discounts on purchases.  In the 
job market area, there were translation 
agencies and government entities look-
ing to hire translators and interpreters, 
as well as an area for exchanging re-
sumes, business cards, brochures, and 

New Client Outreach Kit
 Members of the ATA marketing 
team presented their marketing materi-
als including the PowerPoint presenta-
tion “Putting the POWER of Language 
to work for your business.” This ATA 
marketing kit was created by Dorothee 
Racette, Lillian Clementi, and Christine 
Durban.

other promotional material.
 Another first this year was a “Speed 
Networking” evening party. This 
method has become popular amongst 
some networking groups in chambers of 
commerce and other business organiza-
tions. Speed networking, in a nut shell, 

is when a large group of translators and 
interpreters sit across from each other 
while a moderator starts a time-count 
and the translators across from each 
other exchange their elevator speeches 
and business cards. When the two min-
utes are up, half the translators switch 
places with the person next to them. 
 This speed networking method 
does not build lasting relationships. 
However, it does offer the opportunity 
to briefly meet translators and inter-
preters that you would not usually en-
counter because they work in different 
languages or specialties. Since you ex-
changed business cards, you can follow 
up with the translators or interpreters 
that you think might be good connec-
tions for your business. 
 In addition to the regular network-
ing sessions and speed networking, 
there were several parties sponsored by 
different divisions. These parties offered 
the opportunity to meet old and new 
colleagues.
 I felt the conference was worth the 
time and money spent there. I learned a 
lot during the sessions and made several 
new contacts that should increase my 
business as well as improve the quality 

by Olimpia Hernandez
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Message From the President

John F. Bukacek
Sincerely,

 Best Wishes to all CHICATA members and their 
families for a very happy year in 2010!  

 Our CHICATA Holiday Party and Talent Show 
was a great success.  Those present had a 
wonderful time.  It was really a pleasure to see 

familiar faces and new faces as well!

 We are now working on programs for 2010.  Please watch your 
e-mails for program announcements and updates.  Also, please mark 
your calendars for the CHICATA annual conference, which is sched-
uled for May 1, 2010.  Further details will be announced later.

 Many thanks to the Executive Committee and all volunteers who 
have worked on various events and “behind the scenes” during the 
past year on behalf of the members of CHICATA.  Everything that 
CHICATA does is done by members entirely on a volunteer basis.

 As we enter the New Year, I would like to remind members that 
they will have an opportunity to renew their CHICATA membership.  
Dues remain at $40 per year, which is quite reasonable, and certainly 
a good deal for the quality of the programs CHICATA offers.  We aim 
to make further improvements in our web site, and to enhance our 
publicity and outreach efforts over the coming year.

 The CHICATA Executive Committee always welcomes suggestions 
from members on program topics, speakers, and venues.  We also need 
volunteers to help with publicity and with special projects such as the 
annual conference and CHICATA Institute workshops.  In addition, 
we encourage members to write for the newsletter.  Your colleagues 
would be interested in reading about your approach to professional 
issues, new dictionaries, or new software tools.  CHICATA members 
have a depth of experience to share.  There is always more to learn!  
We all benefit from sharing with each other!
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ANLE

 During their presentation Lillian 
and Christine emphasized that in these 
difficult times it is very important to 
market our service in the most effec-
tive way.  Our marketing message has 
to be concise, effective and memorable. 
In addition, it has to entice prospective 
customers to want to know more about 
our business. It has to contain the kind 
of message that will make the client 
knock on your door. The focus is not on 
selling our services, but on marketing 
our services in a way that makes them 
sell themselves.
 The ATA has prepared a marketing 
package that can be used by all ATA 
members to market their translation 
and interpretation businesses. Although 
the material is more heavily focused on 
translation, it contains useful informa-
tion for both translators and interpreters 
alike. The marketing material is avail-
able at the ATA website. The presenta-
tion is available for downloading in 
PDF and PowerPoint versions to all 
ATA members. 
 In addition to the presentation 
there is a series of informative and 
educational materials such as a list of 
translation blunders that could be used 
as a humorous way to break the ice or 
as illustrative examples of translation 
mistakes.  Also included are tips about 
how to get invited to give or prepare a 
presentation, handle the most common 
customer questions and compose an el-
evator speech. It is amazing how many 
translators and interpreters do not have 
elevator speeches or what some of us 
call a one-minute commercial.
 We all have probably run into a 
person at party or gathering who, upon 
being asked what they do for a living, 
rambles incoherently for ten to fifteen 
minutes and leaves their listeners more 
confused than they were before they 
asked the question. These days, there 
are many opportunities both within the 
profession and also in general business 
or networking meetings to introduce 
ourselves, our company and our 
services. 

 However, in todayʼs world it seems 
like we are always busy and everyoneʼs 
attention span is getting smaller. 
Unless we are able to give the message 
we want to convey in thirty to sixty 
seconds, we will lose the audienceʼs 
attention. Thus, we have to learn to 
communicate our marketing message 
to the listener in a minute or less. The 
ATA website gives some pointers and 
examples to help translators and inter-
preters create clear concise marketing 
messages.
 The information provided in the kit 
is a good start, but, of course, you have 
to tailor your marketing material for 
your type of client. If you are targeting 
agencies, you would need to include 
information on the computer assisted 
translation tools and daily capacity, 
as well as your education and other 
credentials. If, on the other hand, you 
are targeting direct clients, you need 
to focus on how to help them sell their 
products and services, and how you can 
help them expand their market or better 
serve their customers.
 To find a copy of the client out-
reach kit visit, the following address: 
www.atanet.org/client_outreach. 
There is also an interesting article 
by Alina Mugford titled “My First 
Experience with Client Outreach: 
Trials, Tribulations, and Triumphs in 
the Trenches” published in the January 
2009 issue of the ATA Chronicle, page 
20. To learn more and read the article, 
you can visit www.atanet.org.chronicle/
feature_article_January2009.php.

ATA Conference

 At this yearʼs conference, I also 
attended a session in Spanish titled 
“Translating for the U.S. Hispanic 
Markets: A Special Case of Localiza-
tion and New Resources.” During this 
session I learned about an institution 
called ANLE, or “Academia Norteame-
ricana de la Lengua Española” (North 
American Academy of the Spanish 
Language.) ANLE is the only organiza-
tion recognized by the US government 
as the authority of Spanish spoken in 

the US, and its guidelines are used for 
all government issued publications in 
Spanish. The ANLE website address is: 
http://www.anle.us. 
 The Spanish speaking community 
in the US contains people from every 
Spanish speaking country in the world. 
The dialectal differences of each coun-
try are incorporated in the Spanish 
spoken in the US. This presents a great 
challenge when trying to effectively 
translate into Spanish for the US mar-
ket. The ANLE website contains numer-
ous resources to address the types of 
questions that arise when translating 
or interpreting into Spanish. Their re-
sources cover most major fields such 
as healthcare, information systems, and 
legal. It also includes accepted transla-
tions of the names of government agen-
cies and their acronyms, as well as, the 
accepted grammar rules for capitaliza-
tions, numbers, etc.
 One of the dictionaries recom-
mended by ANLE for US Spanish is: 
“Diccionario panhispánico de dudas” 
(Panhispanic Dictionary of Doubts) 
which can be purchased as a hard copy 
or online at http://www.rae.es/rae.htlml.  
Other useful websites to visit include  
http://www.usa.gov/webcontent/span-
ish_guide.spanish_index.shtml (a 
Spanish Language Style Guide and 
Glossaries for U.S. Government Web 
Sites) and www.usa.gov/webcontent/
spanishguide/language_resources.shtml/ 
(another Spanish language guide.) 
 Please refer to the ANLE website 
for additional dictionaries and reference 
materials. You can also submit specific 
questions to the association and some-
one will respond with their opinion of 
what they consider the best translation 
alternative.
 In summary, the ANLE website 
contains invaluable resources for the 
Spanish translator in the US. 
 Olimpia Hernandez is a freelance 
translator and interpreter between English 
and Spanish. She is a retired engineer; born 
in the Canary Island (Spain) has lives in 
Spain, Venezuela, and the US. She special-
izes in automotive, aviation, environmental, 
manufacturing, and business.
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Learning the practice of terminology management
by Olimpia Hernandez

 On August 27, about ten people 
gathered at the Berghoff res-

taurant in downtown Chicago for the 
CHICATA summer social.  The food  
was good, the company pleasant, and no 
one was in a hurry to leave.
 The original plan for the social was 
to go to the nearby Storefront Theater 
after dinner to see the Dylan Thomas 
play Under Milk Wood.  It was, how-
ever, opening night for the play, and all 
tickets were sold, so we were unable to 
see the play.  We compensated by mak-
ing the dinner a little longer.

Summer social at the celebrated Berghoff
by Jeff Schell

Olimpia Hernandez and Erika Kugler confer 
between sessions. 

 Naturally, we talked mostly about 
the business of translation and inter-
pretation.  It was said that last spring 
business conditions were poor in some 
areas, but that at the present time no 
one was suffering from lack of work.  I 
exchanged business cards with current 
members who are both Spanish and 
English translators and interpreters, and 
with a newcomer, a native of Mexico, 
who was interested in breaking into the 
business.

 I just joined CHICATA last spring, 
and this was the first social event I at-
tended.  I was graciously given a few 
suggestions for possible sources of busi-
ness.  Another member, a Dutch and 
English translator and interpreter, sat 
across from me and was friendly and 
interesting to talk to.  
 CHICATA members know how to 
make newcomers feel welcome.  I plan 
on attending future social events. 
 Jeff Schell is a freelance Spanish to 
English translator. He specializes in the ar-
eas of finance, business, and literature. He 
may be reached at  jas118@yahoo.com.

Discussion with Dr. Sue Ellen Wright during 
lunch in the student cafeteria. Photos above 
and left submitted by Sayuri Anderson.

 Professor Wrightʼs lecture re-
viewed the need for creating translation 
memories to increase efficiency when 
translating similar documents as well 
as to enable translators do cooperative 
work. She pointed out that translation 
terminology is not only useful to trans-
lation companies but also to free lance 
translators. It allows them to cooperate 

on large projects using common termi-
nology. 
 The presentation reviewed the 
basic concepts of modeling and catego-
rizing data for terminology manage-
ment. Throughout the day Dr. Wright 
described the historic evolution of the 
different areas of terminology manage-
ment, shared multiple examples of good 
practices as well as common errors, and 
peppered her presentation with numer-
ous anecdotes of funny occurrences in 
several languages. 
 Overall we received an excellent 
introduction to the theory behind the 
creation of term memories and learned 
information useful for anyone interested 
in hearing about the different technol-
ogy management tools. One such tool 
mentioned was MultiTerm which can 
be purchased as part of SDL TRADOS. 
Across Memory Manager was also 
mentioned.
 Dr. Sue Ellen Wright, a very ener-
getic speaker with a lot of translation 

and classroom experience, delivered a 
very lively presentation.  She is a profes-
sor of German and a member of the 
Kent State University Institute for Ap-
plied Linguistics.
 The event was held at the Student 
Center of the University of Illinois. The 
facility was very comfortable and the 
CHICATA officers did an excellent job 
coordinating all aspects of the event. 
Particular thanks to John Bukacek and 
Erika Kugler for making this workshop 
possible. 

  n Saturday, September 19,
  CHICATA held the Translators 
Institute. The topic “Principles and 
Practice of Terminology Management”  
was presented by Professor Sue Ellen 
Wright.

O
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CHICATAʼs 2009-2010  CALENDAR OF EVENTS
January 31, 2009: Annual shop talk meeting.
February 28, 2009: The future of translation studies.
March 20, 2009: Dinner and dancing social gathering.
April 25, 2009: The art of translating childrenʼs books.
May 16, 2009:  CHICATA̓ s twentieth annual conference.
August 27, 2009: Summer social.
September 19, 2009: Translators Institute on terminology.
November 7, 2009: Language services in healthcare.
December 12, 2009: Pot luck holiday party.
January 23, 2010: Annual shop talk meeting.

CHICATA’s international  
talent show extravaganza  
& pot-luck holiday party 
Saturday, December 12
at the Alliance Francaise 
            de Chicago

 CHICATA̓ s members 
have many talents to boast of that 
were shared during the holiday party. 
Z.J. Tong mimicked and sang Elvis 
Presley songs while John Bukacek 
sang Leadbelly and Woody Guthrie 
songs. Sayuri Anderson read a story. 
Cristina Villanueva and Victor Quispe 
danced a typical folk dance of Peru, the 
“Marinera Limeña.”
 The pot luck table was filled with 
an assortment of very tempting interna-
tional dishes made by the guests. 

Above left and right: Happily partying. 
Middle: John Bukacek singing. Bottom 

left: Cristina Villanueva and Victor Quispe
dancing. Photos submitted by Sayuri 

Anderson.

Treasurerʼs Report
Addendum report YTD 10/10/09
Balance as of 7/09 .......$9,198.43
Income .........................$1,235.00
Expense .......................$1,428.64
Balance as of 10/09 .....$9,004.79

Annual Conference  2009
Income fees ................$2, 185.00
Expenses .....................$3,532.32
Shortfall ......................$1,347.32

Translators Institute  2009
Income fees .................$1,050.00
Expenses .....................$1,416.07
Shortfall .........................$366.07


