
1

A Publication of the Chicago Area Translators and Interpreters Association  Summer, August 2009

CHICATAʼs Twentieth Annual Conference 
spells success on all levels

 I  would like to comment on the 
key contributing factors to the eventʼs 
success and commend those who made 
it possible.

Diverse line-up of speakers. 
 CHICATA scheduled three speak-
ers. I gave the morningʼs keynote 
speech titled “Lessons from Business 
School: The Entrepreneurial Linguist,” 
which was well received and generated 
quite a bit of discussion. 
 Diane Howard, a well-respected 
linguist, instructor and presenter, ad-
dressed “Translation Ethics: More Than 
You See in the Codes.” Her session was 
excellent and based on translation theo-
ries. It was very interactive and there 
were lots of passionate responses. 
 The final speaker, attorney Martin 
McKenzie was a substitute for presenter 
and attorney Constance Doyle, who had 

fallen ill. Martin presented the same 
information Constance had been due 
to present, titled “Your Castle...Your 
Rules: The Importance of Using your 
Contract Terms When Working For 
Agencies or Third Parties.” This inter-
active presentation included information 
that many attendees were not familiar 
with, and was quite popular.

Excellent location. 
 The Talbott Hotel in downtown 
Chicago is a small, luxury boutique 
hotel with fantastic service. The room 
was set up very nicely, and snacks and 
drinks were provided throughout the 
day. We never ran out of water and cof-
fee. The location was also ideal in terms 
of lunch, with dozens of restaurants 
within walking distance. The conference 
organizers provided well-organized lists 
of nearby eateries.
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 As a board member of my lo-
cal Nevada Interpreters and 

Translators Association, I know how 
much of a challenge it is to organize 
profession specific events, workshops, 
meetings, and -- the biggest challenge 
of all: conferences.
 When CHICATA chose me via a 
recommendation from my friend Karin 
Bauchrowitz, an active CHICATA 
member, to be one of three guest speak-
ers at the annual conference on May 
16, I  was amazed to discover that this 
mid-size organization with approxi-
mately 138 members  has been putting 
on an annual conference for 20 years. 
The day-long event was fantastic, very 
well organized, and the attendees very 
extremely satisfied and felt that they got 
their moneyʼs worth. 

By Judy Jenner

Photos left and middle submitted by Vesna 
Zafirovsky. Photo on the right submitted by 
Judy Jenner.

The Talbott HotelDiane Howard & Martin McKenzieVesna Zafirovski & Judy Jenner
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tion profession. Opinions expressed do 
not necessarily represent the views of 
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and are solely those of their authors. 
Articles submitted become the property 
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editing. No part of the newsletter may 
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editor  at mrociocj@earthlink.net. Maria 
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708-383-0453.

Message From the President

John F. Bukacek
Sincerely,

 I hope that everyone had an enjoyable 
summer.  As is our usual custom, CHICATA 
took off the months of June and July, and then 
we had a social event in August, with our 
regular programs resuming in September.  

 One of the important projects for the 
upcoming year is to further enhance the CHICATA web site.  We 
would like to consider ways to make the Association s̓ web site more 
visible, more useful to potential users of our members  ̓services, and 
more useful to the members themselves.

 The Executive Committee will explore ways to give the 
CHICATA web site more visibility on search engines and on the 
web in general.  We need to make the membership application 
and renewal more user-friendly.  We have been having some on-
going difficulties with access to PayPal, and I apologize for any 
inconvenience in that regard.  We would also like to make it possible 
for members to pay for conferences and workshops via PayPal.

 I would appreciate feedback from members on the above issues.  
In addition, I would appreciate feedback from members with 
suggestions on how to enhance our on-line searchable directory.  The 
directory is a great benefit for members, since it gives our members 
visibility on an individual basis.  

 Another related project is in the area of public relations and 
publicity.  Please see the article in this issue of The CHICATA 
News on that topic.  As always, we value our members  ̓input and 
insights!

 As of the conference, our membership count was 137. Since 
then, our membership has grown by 10 newcomers, resulting in a 
total of 147 members today. I anticipate having at least 150 by the 
end of the year.
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Being highly organized. 
 The organizationʼs president, John 
Bukacek, has been doing this for more 
than 20 years, so heʼs a pro. He is very 
well organized and is sure to request 
speakerʼs bios, abstracts, pictures, hand-
outs, and other helpful items ahead of 
time so he can put all this information 
together for the conference package. 
The initial announcement for the con-
ference went out about a month and a 
half before the event. 
 John was backed by an enthusiastic 
group of conference organizers, who 
were also on-site early to take care of 
registration. Name tags and pens were 
on hand, and tickets for a book raffle 
were also provided. Each attendee re-
ceived a folder with several flyers on 
distinctively colored paper with memo-
rable names, such as moss green. The 
packet included handouts, surveys, im-
portant information, and more. Not one 
detail had been overlooked.

Manageable attendance. 
 The conference drew around 40 at-
tendees, and the room was small enough 
for people to comfortably talk to each 
other, but big enough to meet new 
people. Speakers did not need a micro-
phone although there was one provided, 
just in case. Everyone could hear very 
well from any seat in the room.

Affordable rates. 
 CHICATA keeps the fees very rea-
sonable at $55 for members and $65 for 
non-members. For students, the fee is 
only $20. 

Good choice of length. 
 One day, from 9 a.m. to 5 p.m., 
seems to be the ideal length of time, 
not too short and not too long. Also, the 
conference organizers and all the pre-
senters stayed within their allotted time-
lines, which made sticking to the dayʼs 
schedule of events a breeze.

Same date every year. 
 The conference has been held con-
sistently on the first Saturday in May. 
This year the board made an exception 
and held the event two weeks later. 
Therefore everyone still knows this 
event happens in May. Itʼs good to be 
consistent to facilitate planning on be-
half of potential attendees.

Asking for feedback. 
 The conference organizers included 
a short anonymous paper survey that 
they asked attendees to complete. The 
intention was to find out if the ses-
sions had been perceived as helpful and 
whether attendees had any suggestions 
or comments.

Annual membership  meeting. 
 After the conclusion of the confer-
ence, CHICATA held its annual general 
membership meeting, which many 
members attended. Itʼs a great oppor-
tunity to take advantage of members 
being there to ask for their input on the 
yearʼs activities.

Conclusion.
 CHICATA did a great job at this 
event, which was reflected in attendees  ̓
very positive feedback. On a personal 
note, I am happy to report that I have 
been invited to present at CHICATA 
again next year. Mark your calendars 
for May 1, 2010. 
 Judy Jenner runs Twin Translations,  
and translates between Spanish, English, 
and German. She specializes in market-
ing, legal, tourism, e-commerce and busi-
ness subjects. She received her  MBA from 
Nevada University. She may be reached at 
Judy.jenner@twintranslations.com.

Annual Conference
continued from page 1

CHICATAʼS MEMBERSHIP STATUS

 The following table demonstrates the number of members CHICATA 
had for the past four years.  Vojin Drenovac, Vice President for Membership, 
submitted this report on May 15, 2009.

       2006    2007    2008    2009

Number of Members   167    102    138    133

Honorary members   1    2    4    4
Above: Attentive attendees. Submitted by 
Vesna Zafirovsky. Right: Olimpia Hernandez 
and Deborah Joyce are registering 
incoming participants. Submitted by Karin 
Bauchrowitz
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Vice-President for Programs, Erika Kugler, 
recounts past activities of 2008-2009

 ✱ Articles about CHICATA  activities, 
subjects on translating and interpreting, or 
member news may be submitted.
 ✱ Type authors names inside the 
Word file in addition to the e-mail to 
avoid loosing credits. 
 ✱ Authors should write a few lines 
regarding their language translating 
and interpreting specialties, and contact 
information at the end of the article.
 ✱ Do not use any formatting (bold, 
colored or underlined text, bulleted 
lists, blue hyper links, etc) since this 
will be removed out of the word file and 
handled in the layout program. 
 ✱ Typing your article in this same 
column width as the newsletter, 2.25 
inches, will help you to avoid writing  
excessively long paragraphs that are 
hard to read and will be later shortened.
 ✱ Shortened phrases and outlined 
lists should not be used as substitutes 
for complete sentences and paragraphs.

 TIP-Lab Spanish Translation and 
Revision Workshop, offered for January 
to June, 2010, is open to English into 
Spanish translators and interpreters. 
Excellent command of Spanish and 
English required. For information con-
tact: Alicia Marshall, 847-869-4889, or 
at alicamarshall@comcast.net.

 ✱ On August 22, 2008, we met for 
the Chicago Annual Tango Fest at the 
Chicago Cultural Center.
 ✱ On September 27th, we held a 
language groups meeting. It was an in-
teresting experience but we should have 
asked people to RSVP to make sure all 
languages present had at least some-
body else sharing the same language 
combination. 
 ✱ In October we were going to 
hold a panel discussion on translation 
memory applications, but we had to 
cancel it because of lack of interest.
 ✱ On November 22nd, we held 
CHICATA̓ s Interpreters Institute titled 
“Sight Translation as a Springboard 
for Simultaneous Interpretation.” The 
seminar was given by Patricia González 
Maraña, had very good attendance and 
received very positive comments.
 ✱ On a colorful December 6th 
we held CHICATA̓ s Holiday Party at 
Alliance Francaise. The party was a 
success and had very good attendance.
 ✱ On a cold January 31, 2009, we 
held CHICATA̓ s Shop Talk with good 
attendance too.
 ✱ On February 28th, we heard 
Dr. Elizabeth Lowe from UICʼs Center 
for Translation Studies talk about the 
Future of Translation Studies. It was a 
wonderful program and had very good 
attendance.
 ✱ On March 20th, we had a social 
gathering at La Alhambra Palace. We 

had dinner, fun with friends and enjoyed 
Flamenco and belly dance shows.
 ✱ On April 25th, we offered a liter-
ary translation program (Happily Ever 
After: The Art of Translating Childrenʼs 
Books) given by Naturaleza Moore. It 
was a very interesting program and had 
very good attendance.
 ✱ On a sunny spring May 16th,  
we had CHICATA̓ s Twentieth Annual 
Conference titled “Entrepreneurship, 
Business Practices, and Ethics”. 
Participants were very happy with the 
conference and attendance was very 
good as it has been in the past.
 ✱ On August 27, 2009, we gath-
ered for CHICATA̓ s summer social to 
see Dylan Thomas  ̓play “Under Milk 
Wood” at the Storefront Theater in 
Chicago. We met for dinner before the 
play at Berghoffʼs restaurant.
  ✱ On September 19, weʼll hold a 
Terminology Management Workshop 
given by Ellen Wright. 
 ✱ We are still analyzing programs 
for October and November. We are 
thinking of holding a translation memo-
ry workshop and some subject-specific 
programs. If you have any particular 
knowledge that you would like to share 
with your colleagues, let us know. Iʼd 
also like to ask all members to please 
forward me any program ideas or 
speaker suggestions you may have for 
the upcoming term. 

Above from left to right: John Bukacek, 
Erika Kugler, Spring Stillman, and Aleza 
Moore heading the annual meeting. Below: 
Audience. Submitted by Vesna Zafirovsky.

Tips for writing articles for 
the CHICATA newsletter

 Cristina Villanueva, Treasurer, covered in this report the income and 
expenses for the period of January 2009 to July 2009.

2008 Beginning Balance $7,693.91
Total Income YTD*  $7,471.96
Total Expenses YTD** $5,967.44
Balance YTD   $9,198.4

*Income includes membership and conference fees.
**Expenses incudes disbursement of $3,163.84 for the conference.

TREASURERʼS REPORT
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 A brief update is provided here 
regarding recent goals, challenges, and 
outreach efforts conducted on behalf 
of CHICATA.  Given the four key pur-
poses and objectives outlined in Article 
II of CHICATA̓ s by-laws, a multi-phase 
approach to accomplish the publicity 
programs was implemented.
 The first goal is to build awareness 
of, and position CHICATA as an impor-
tant multi-lingual network and resource 
pool useable by potential members and  
client sectors. 
 The second objective is to boost 
attendance at CHICATA̓ s events. Free 
regular content-driven meetings are 
usually held at a public library. Social 
events may require payment for tickets 
or meals. Conferences and institutes 
charge attendees a fee.
 The third goal is to broaden the 
volunteer base by attracting, recruiting, 
engaging, and retaining new or renew-
ing members who are willing, able, and 
available to help with many ongoing 
projects or tasks. 
 Opportunites for volunteering 
abound in writing articles for the news-
letter. Photographs are needed to ac-
company news articles. Also, assistance 
is needed for at-door registration, or for 
serving as hospitality greeters or with 
setting up refreshments. Reimbursement 
for buying refreshments is pre-arranged. 
Additionally, service on ad-hoc task 

forces, among others, is needed.
 Among many, there are three ma-
jor challenges that the publicity com-
mittee faces. One hurdle to resolve is 
how to best to segment such a wide 
market given the range of languages, 
specializations, and services offered 
by our members. The next question to 
answer is how to best to communicate 
with potential clients of our members  ̓
skills and talents. Furthermore, an ef-
fective method to best capture and track 
responses to our outreach efforts as ex-
pressed by the above  three goals should 
be designed.
 In this early phase, market segmen-
tation was limited to two broad tracks: 
business community and academia. The 
latter was sub-divided into direct and 
indirect target markets. Direct markets 
include faculty, administrators, staff, 
and where possible, students. Indirect 
markets involve alumni associations 
and career centers of those institutions.
 Initial outreach efforts in the 
business community was comprised 
of a single communication pathway. 
Announcemts of the November 2008 
Interpreters Institute were sent to the 
International Trade Association of 
Greater Chicago (ITA/GC) for post-
ing in their calendar.  Public relations 
results were positive because every re-
quest was honored.  
 Outcomes, as expressed by the 
three previously mentioned goals, 
are more difficult to capture and 
track . However it was later learned 
that CHICATA̓ s November 2008 
Interpreters  ̓Institute attracted attendees 
from as far away as Michigan and Texas 
because of the announcement posted in 
the ITA/GC calendar. We are indebted 
to Richard Paullin, Executive Director 
of ITA/GC, for his support.  
 Embedded in all of the above is the 
research necessary to build a contact 
database, particularly for an academic 

target market.  Valuable resources, such 
as Petersonʼs “The College Blue Book” 
and the internet, were used to search for 
community colleges, public and private 
universities with undergraduate and 
graduate foreign language and  linguis-
tics departments and programs. They 
were located in  Illinois, Wisconsin, 
Indiana, and Michigan.  
 To manage this massive projectʼs 
process, initial priority was given to 
direct academic contact with DePaul, 
Chicago State, and Northwestern 
Universities.  Others will be added as 
time permits.  In addition, assembling 
contact information for both indirect 
markets of these same three universities 
is underway.
 This publicity project is in its 
infancy and builds on work accom-
plished by dedicated predecessor mem-
bers, namely Michèle Hansen, Patti 
Jacobs Rasmussen, and Marie-France 
Schreiber.  They developed a CHICATA 
paper brochure, Foreign Language 
Solutions, as well as two PowerPoint® 
presentations that introduce the fields of 
translation and interpretation to students 
in academic classrooms and to those 
organizations which have not previously 
hired translators or interpreters.
 It might be worthwhile to offer the
 two PowerPoint® presentations as 
“warm ups” at future regular meetings
 or at the “Shop Talk” gathering.
 Patience and perseverance are 
guideposts.  With respect to capturing 
and tracking responses to our outreach 
efforts, the writer would like to request 
more future surveys if not already avail-
able, and questions to be added in mem-
bership applications or as inquires on 
the phone line. 
 A process to report back what 
is learned from the questions to the 
CHICATA leadership should be in 
place.  Absent this important feedback, 

Adrienne Allen, Publicity Committee Chair, gives an update: 
segmenting, targeting and positioning for growth.

Lunch at the Grill. Photo submitted by Karin 
Bauchrowitz. continued on page 6
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it would be ever more challenging to 
determine which PR efforts are more 
or less successful than others, and for 
which markets. 
 The writer suggest  excerpts 
from the brochure “Foreign Language 
Solutions” be posted permanently on 
the CHICATA web site
 If anyone in the CHICATA com-
munity discovers that a newcomer saw 
a notice regarding CHICATA̓ s activi-
ties, attended an event, or forwarded our 
information, do not hesitate to ask them 
to inform the writer or other CHICATA 
leadership.
 Readers  ̓comments, criticisms, 
and offers to help with publicity are 
welcome.  Any errors or omissions are 
entirely the writerʼs. 
 There is always more to do and 
say.  However, before closing the writer 
thanks John Bukacek for both his sys-
tematic e-mail blasts to CHICATA 
members and his technical assistance 
during setbacks at the authorʼs end 
 Adrienne B. Allen is a B2B and B2C 
marketing and management consultant of-
fering foreign language services in English, 
French, and Spanish. She may be reached at 
phone 847-869-9755, adrienne@adbridon.
com, or visit www.myvodemo.com/shuch/in-
dex.cfm?world=2444.

 This yearʼs CHICATA Annual 
Conference included a remark-

able business smarts program featuring 
a presentation by accomplished transla-
tor and  business owner, Judy A. Jenner. 
It was titled “Lessons From Business 
School: The Entrepreneurial Linguist.” 
 Judy Jenner, tennis player and own-
er of Twin Translations, shared the valu-
able insights she has gained by applying 
the theoretical knowledge acquired 
through the attainment of her MBA to 
the real life, day-to-day challenges she 
has faced in building her translation 
business from the ground up. 
 With a no-nonsense style, Ms. Judy 
Jenner provided conference attendees 
with a range of proven tips on a number 
of important topics, including market-
ing, pricing, accounting, entrepreneur-
ship, and negotiating. 

 She summed up her approach to 
running a successful business in six 
main points:

✱ Differentiate Yourself.
✱ Make yourself known 

and build a brand.
✱ Form long-term relationships 

with clients and colleagues.
✱ Watch your expenses.

✱ Donʼt compete on price.
✱ Negotiate well.

 You may download her presentation 
from CHICATA̓ s web site by following 
this pathway: E www.chicata.org 
EPrograms & Activities  EEvents       
E May  EEntrepreneurship, Business 
Practices, and Ethics EPresentations 
EEntrepreneurial Linguist.pdf.
 Judy Jenner may be contacted at 
judy.jenner@twintranslations.com. Or 
stop and visit her effective website at 
www.twintranslations.com. 

Publicity committee update
continued from page 5

by Patricia González Maraña

Left: Busy session. Photo submitted by Vesna 
Zafirovsky. Right: Comfortable room. Photo 
submitted by Judy Jenner. 

Contemplating lessons from business school

Post Office Box 804595
Chicago Illinois

60680-4107
312-836-0961

www.chicata.org

CHICATAʼs 2008-2009 CALENDAR OF EVENTS
September 27, 2008: Language groups meeting.
November 22, 2008: Interpreters Institute on sight translation.
December 6, 2008: Holiday potluck party and talent show.
January 31, 2009: Annual shop talk meeting.
February 28, 2009: The future of translation studies.
March 20, 2009: Dinner and dancing social gathering.
April 25, 2009: The art of translating childrenʼs books.
May 16, 2009:  CHICATA̓ s twentieth annual conference.
August 27, 2009: Summer social.
September 19, 2009: Translators Institute on terminology.


